MARKET RESEARCH COUNCIL
Luncheon Program
 Friday, April 17, 2009
12 Noon - 2:00pm
at the
The Yale Club of New York City
“Measuring Corporate Reputation” 
with 
John Gilfeather
Executive Vice President, 
Stakeholder Management, NA
TNS

John will be talking about measuring corporate reputation.  He will begin by looking at the difference between brand equity and corporate reputation and then explore the main components of corporate reputation – including critical metrics and identifying/interviewing key stakeholders.  There will be some examples of analysis options, case histories and data from a recently conducted study on corporate social responsibility.  
About our Speaker 
John Gilfeather joined TNS in February, 2007.  He previously was at GfK, where he was Vice Chairman and head of the Roper Public Affairs practice.  He had joined Roper Starch Worldwide (which was acquired by NOP World and then GfK) in October, 1999 after a 30-year career at Yankelovich Partners where he was responsible for all custom research.  His personal specialties are corporate reputation measurement and business-to-business research.  He has conducted landmark research on corporate reputation for TIME, Brouillard Communications and FORTUNE, and has conducted over 300 custom research studies on corporate reputation.  In addition, he has measured the reputations of hundreds of companies in syndicated studies of securities analysts, portfolio managers, retail brokers, journalists and other key stakeholders.   

In the business-to-business arena, Mr. Gilfeather has worked in a wide range of industries, including accounting, consulting, high technology, electrical equipment, automotive, forest products, telecommunications, financial services and publishing.
Mr. Gilfeather has been very active in the marketing research industry.  He was the 1987 Chair of the Council of American Survey Research Organizations and has served on the CASRO Board for nine years.  He was responsible for writing the CASRO Code of Ethical Standards and standards for Internet research.  He was the first President of the Research Industry Coalition and was a Member of the Board of Advisors of University of Georgia’s Masters in Marketing Research Program for almost 20 years.  He also is a founding member of the Commission on Measurement and Evaluation of the Institute for Public Relations.

Mr. Gilfeather received his A.B. in Sociology from the University of Notre Dame and attended Columbia University for graduate studies.
Luncheon Details:
Meeting date:  Friday, April 17, 2009
Time: 12noon – 2:00pm
Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.
Luncheon fee: $60 for Members & Guests;   $40 - Honorary Life Members

For Reservations: Call 212-481-3038 or Email to: mgmtoffice@mrcouncil.org
 Reminder: MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per program year to maintain their membership status.
============================================================
MRC Luncheons Dates - Spring 2009
January 23 – Gary Langer, Director of Polling, ABC News and
Humphrey Taylor, Chairman, Harris Interactive
February 20 – Betsy Frank, Chief Research and Insights Officer, 
TIME, Inc. Media Group
March 20 – Bruce Tedesco, Chief Research Officer, OTX
April 17 – John Gilfeather, Executive Vice President, 
Stakeholder Management, NA, TNS
May 15
June 19 - Hall of Fame Awards Luncheon 
MRC Luncheon Dates & Speakers– Fall 2008
September 19 - Arthur Kover, PhD, Fordham Univ., Business School 
October 17 - Horst Stipp, Sr. VP, Strategic Insight & Innovation, NBC Universal
November 21 - Joan Treistman, President, The Treistman Group
December 12 – Jeni Chapman, EVP, TNS Brand & Communications
