To:
MRC Members

Fr:
Executive Committee

Re:
December 8, 2006 Luncheon Meeting Notice – RSVP to mgmtoffice@mrcouncil.org
Join us on, Friday, December 8, 12 noon, at the Yale Club for our holiday luncheon and presentation by Dr. Jim Taylor, Vice Chairman, Harrison Group.

“Understanding The Super Affluent

The Worth - Harrison Taylor Study on the Status of Wealth in America focuses on the top one-half of one percent of the American economy - individuals whose liquid worth exceeds $5 million.

Jim Taylor will be sharing highlights from a landmark piece of research into the minds, motivations, and behaviors of this consumer.  

About Jim Taylor:

Dr. Jim Taylor, Vice Chairman of Harrison Group, is among the country's most respected marketing and branding consultants. At Harrison Group, Jim directs syndicated research, provides clients with strategic marketing and branding advice and leads Harrison Group's proprietary Alpha Panel(tm) program, which enables companies to create "electronic
communities" of highly involved customers and potential customers.

Jim is an acknowledged expert in the fields of branding, the use of interactive media for the community format, future forecasting and customer acquisition and retention. He provides advice of the highest level to many of the world's leading packaged goods, software, media, banking, customer service, business and financial services corporations.
Among them: American Express, Mercedes-Benz, General Motors, Bombardier, Coca-Cola, Microsoft, Glaxo, Lawrence-Livermore Laboratories, the Walt Disney Company, DMB, Kapalua Resort, Louis Vuitton, Citibank, America's leading interactive game companies, the U.S. Government and a host of additional Harrison Group clients too numerous to mention.

Jim has served as Chief Executive Officer of Yankelovich, Skelly & White; and later, was EVP and head of Hill and Knowlton's flagship New York office. He was Chief Marketing Officer of Ernst & Young and also held similar positions at Gateway Computers, Iomega Corporation and The Lyle Anderson Company.

Named "Marketer of the Year" by Brandweek, one of America's five leading
business futurists by the Wall Street Journal and among its Distinguished Alumni by his alma mater, Michigan State, Jim is a highly sought-after speaker. His teachings, writings and lectures focus on the future, technology and marketplace strategy, wealth marketing, trends in U.S. and international business, the nature of a company's brand persona, and the integration of technology, culture and business profitability. He has lectured at many of the country's leading universities, including Harvard and Stanford, and for major business,governmental and civic organizations. 

Co-principal of a number of milestone research studies such as the much lauded Worth-Harrison-Taylor Study of Wealth in America and Entertainment Now, Jim is also co-author of The 500 Year Delta: What Happens After What Comes Next and The Visionary's Handbook. He is currently working on a third book: American Dreamers: A Major Investigation of Wealth.

Luncheon Details:

Meeting date:  Friday, December 8, 2006
Time: 12noon – 2:00pm

Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.


Luncheon fee: $60 for Members&Guests/$40 - Honorary Life Members

For Reservations: Call 212-481-3038 or Email to: www.mgmtoffice@mrcouncil.org
Just as a reminder – MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per season to MAINTAIN THEIR MEMBERSHIP STATUS.

MRC Luncheon Dates – Fall 2006:

September 15 - Ed Keller, President, Keller Fay Group, “The Most Talked About Brands in America:  How to Become One of Them”

October 27 - Paul Donato, Nielsen Media Research, “Nielsen’s Anywhere, Anytime Media Measurement”


November 17 – Rob Jayson, SVP, Director, Touchpoints Strategy, Zenith Media, “The Role of Communications Planning”

December 8  - Jim Taylor, Vice Chairman, Harrison Group Inc., “Understanding The Super Affluent”

MRC Luncheon Dates – Spring 2007

January 19 - George Perlov, Advertising Research Council, “Use of Market Research in Public Service Advertising”

February 23 - Kate Sirkin, EVP Global Research, SMG, “The Challenge of Media Research for a Modern Media Agency”

March 16

April 20 – Judy Langer, President, Langer Qualitative, “Qualitative Research”

May 18
June 15  - Annual Hall of Fame Luncheon
Visit our website at – www.mrcouncil.org

