To:
MRC Members

Fr:
Executive Committee

Re:
February 23, 2007 Luncheon Meeting Notice  

RSVP to mgmtoffice@mrcouncil.org
Join us on, Friday, February 23rd, 12 noon, at the Yale Club for a luncheon presentation by Kate Sirkin, EVP Global Research Director at Starcom MediaVest Group (SMG). 

“The Challenge of Media Research

 for a Modern Media Agency”

How the media world is changing, and this has significant implications for “advertising”. The Media Agency has to find ways to communicate with consumers in a much more relevant way than today.  This requires a quantum leap in our needs from a research perspective, in terms of the amount, complexity, speed and value.  

Kate will talk about the challenges that are on the table right now, from a traditional quality and reliability perspective to the newer challenges of diversity, innovation and advocacy. 

About Kate Sirkin:

As a 20-veteran of the media business, Kate Sirkin has left her mark on both sides of the Atlantic. As global research director, Sirkin oversees a massive worldwide budget as she manages emerging media trends, data and support for SMG clients, initiates proprietary studies and acts as the company’s voice on critical media issues. She and her staff have been recognized by clients for their ability to translate raw data into the kinds of insights that help them build their brands and business.

Throughout her career, Kate has spearheaded a number of research initiatives that have helped to expand the field of media research. She was the first person to bring the elusive “TV optimizers” to the US marketplace in 1997; Kate has worked with partners in Australia and the users to develop SMG’s unique TV reach optimization and allocation system, which has been instrumental in generating more than $6 billion in new business. She has also developed TV effectiveness studies based on both single source and aggregate data in the U.S., Europe and Asia. She used NASA-based technology to measure brainwave movements to determine viewers’ involvement with commercials contained within different TV shows. Kate also has developed parameters to determine the value and effectiveness of advertising in big-ticket TV events.

Kate is currently a board member of the Advertising Research Foundation and leads its strategy committee as well as being a founder member of the Boardroom Project. 

Luncheon Details:

Meeting date:  Friday, February 23, 2007
Time: 12noon – 2:00pm

Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.


Luncheon fee: $60 for Members&Guests/$40 - Honorary Life Members
 Sorry, no credit cards

For Reservations: Call 212-481-3038 or Email to: www.mgmtoffice@mrcouncil.org
Just as a reminder – MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per season to MAINTAIN THEIR MEMBERSHIP STATUS.
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MRC Luncheon Dates – Fall 2006:

September 15 - Ed Keller, President, Keller Fay Group, “The Most Talked About Brands in America:  How to Become One of Them”

October 27 - Paul Donato, Nielsen Media Research, “Nielsen’s Anywhere, Anytime Media Measurement”


November 17 – Rob Jayson, SVP, Director, Touchpoints Strategy, Zenith Media, “The Role of Communications Planning”

December 8  - Jim Taylor, Vice Chairman, Harrison Group Inc., “Understanding The Super Affluent”

MRC Luncheon Dates – Spring 2007

January 19 - George Perlov, Advertising Research Council, “Use of Market Research in Public Service Advertising”

February 23 - Kate Sirkin, EVP Global Research, SMG, “The Challenge of Media Research for a Modern Media Agency”

March 16 – Bruce Goerlich, “Diffusion of Innovation & New Media Technology”

April 20 – Panel Presentation on, “Qualitative Research”

May 18
June 15  - Annual Hall of Fame Luncheon
Visit our website at – www.mrcouncil.org

