To:
MRC Members

Fr:
Executive Committee

Re:
January 19, 2007 Luncheon Meeting Notice  

RSVP to mgmtoffice@mrcouncil.org
Join us on, Friday, January 19th, 12 noon, at the Yale Club for our first luncheon of the new year with a presentation by George Perlov, Sr. Vice President, Research & Evaluation, Advertising Council.

“Use of Market Research in Public Service Advertising”

The challenges faced in developing effective public service advertising campaigns are many – from creating compelling messages about entrenched societal issues to inspiring the media to run these ads pro-bono in an ever-cluttered media environment to measuring impact of campaigns over time. Coupled with low budgets and the volunteered services of ad agencies, there are many handicaps encountered that commercial marketers and their agencies rarely face. 

George Perlov will explain how the Ad Council uses the best market research and social marketing have to offer to create and measure its efforts and some of the bumps the organization faces along the way. 

About George Perlov:


George Perlov is Senior Vice President for Research and Evaluation at the Advertising Council. He is responsible for advising the planning and research process for the Council’s public service campaigns, monitoring and measuring of donated media, evaluating campaign effectiveness and proprietary research the Council conducts on the media and social issues. Prior to his current position, he spent over 12 years in the commercial advertising world, in the areas of account management and strategic planning. 

As a public speaker, he has addressed audiences at the Advertising Research Foundation Conference, the Independent Sector Conference, the Academic Educational Research Association Conference and the National Community Service Conference. He is a two-time recipient of the EFFIE award. 

A graduate of Oberlin College, George received a Masters in Public Administration degree from Columbia University.


Luncheon Details:

Meeting date:  Friday, January 19, 2007
Time: 12noon – 2:00pm

Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.


Luncheon fee: $60 for Members&Guests/$40 - Honorary Life Members

For Reservations: Call 212-481-3038 or Email to: www.mgmtoffice@mrcouncil.org
Just as a reminder – MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per season to MAINTAIN THEIR MEMBERSHIP STATUS.

((((((((((((((((((((((((((((((((((((((((((((((
MRC Luncheon Dates – Fall 2006:

September 15 - Ed Keller, President, Keller Fay Group, “The Most Talked About Brands in America:  How to Become One of Them”

October 27 - Paul Donato, Nielsen Media Research, “Nielsen’s Anywhere, Anytime Media Measurement”


November 17 – Rob Jayson, SVP, Director, Touchpoints Strategy, Zenith Media, “The Role of Communications Planning”

December 8  - Jim Taylor, Vice Chairman, Harrison Group Inc., “Understanding The Super Affluent”

MRC Luncheon Dates – Spring 2007

January 19 - George Perlov, Advertising Research Council, “Use of Market Research in Public Service Advertising”

February 23 - Kate Sirkin, EVP Global Research, SMG, “The Challenge of Media Research for a Modern Media Agency”

March 16

April 20 – Judy Langer, President, Langer Qualitative, “Qualitative Research”

May 18
June 15  - Annual Hall of Fame Luncheon
Visit our website at – www.mrcouncil.org

