MARKET RESEARCH COUNCIL
LUNCHEON PROGRAM

January 18, 2008

“Highlights from Ball State University’s Media Studies”

Presentation by:
Michael Homes & Jim Spaeth

The speakers will be Professor Michael Holmes, Associate Director, Insight & Research, for the Center for Media Design at Ball State University and Jim Spaeth, Founding Partner of Sequent Partners, and former President of the Advertising Research Foundation. 

Over the past four years Ball State University’s Center for Media Design has contemporized the observation technique, last used in the media world for landmark studies during the 1960’s.  This computer-assisted observation method has been fielded eight times in this time frame, against a variety of objectives.  In each case it has successfully provided insights unavailable from any other method, but essential to updating our basic understanding of how people consume media.  Professor Michael Holmes and Jim Spaeth will share highlights from Ball State’s public studies.

About our Speakers:

Michael Holmes is Associate Director, Insights & Research, for the Center for Media Design at Ball State University.  Dr. Holmes’s research interests include new communication technologies, visual communication and media measurement.  He is a co-principal investigator in the Middletown Media Studies.  He has published one book, Organizational Change and Innovation Processes: Theory and Methods for Research, which received the “Best Book Award” from the Organizational Communication Division of the National Communication Association.   

He has also published over 20 scholarly articles and book chapters including publications in The Police Chief, Management Science, Human Communication Research, Health Communication and Behavior Research Methods, Instruments & Computers. 

Jim Spaeth is a co-founder of Sequent Partners LLC, a brand and media metrics consultancy.  Immediately prior, Jim served as President of ARF, The Advertising Research Foundation, for seven years.  Under Jim's leadership, ARF expanded its scope to incorporate all aspects of market research practice on a global basis.  Recent ARF priorities of relevance to the venture include Marketing and Media ROI, CRM, Brand Valuation, Digital Marketing and the transformation of the research function from a business focused social science to a business discipline focused on value creation through the application of social science technology.  Jim and his team established ARF's mission as profitable business through effective research and insights. Prior to his leadership role at ARF, Jim spent over a decade developing new research tools to improve clients' business performance.  

He has also led the media research and planning function at General Foods and Young & Rubicam. Jim is the co-author of Market Research Matters and numerous articles, as well as a frequent conference speaker.  He has served on the boards of a number of industry associations.  Jim holds a B.A. in Mathematics, an M.S. in Econometrics and a Ph.D. in Economics.

Join us with a guest on Friday, January 18th, 12 noon, at the Yale Club of New York.  To reserve your place, call the MRC office at (212) 481-3038 or email to: mgmtoffice@mrcouncil.org 
Luncheon Details:

 

Meeting date:  Friday, January 18, 2008
Time: 12noon – 2:00pm

Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.
Luncheon fee: $60 for Members&Guests/$40 - Honorary Life Members

For Reservations: Call 212-481-3038 or Email to: www.mgmtoffice@mrcouncil.org
 

Just as a reminder – MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per season to maintain their membership status.
 

 MRC Luncheon Dates - Spring 2008:
Jan. 18 - Michael Holmes, PhD, Assoc. Dir., Insights & Research, Ctr. for Media Design at Ball State Univ. & Jim Spaeth, Founding Partner, Sequent Partners, “Highlights from Ball State Univ. Media Studies”

February 8 - Jonathan Carson, President, Buzz Metrics, “The ROI of Consumer-Generated Media”

March 14 – Diane Bowers, President, CASRO “An Update on Research, Regulation & Privacy”
April 18 – Kathy Frankovic, Director of Surveys, CBS News
May 16 - Peter Krieg, President & COO, Copernicus Marketing Consulting
June 20 - Annual Hall of Fame Awards 

MRC Luncheon Dates – Fall 2007:

September 21 - Mainak Mazumdar, Chief of Measurement Science, Nielsen Online

October 19 - Madelyn Hochstein, President, DYG Inc., “A Social Climate Perspective on Consumer Behavior”
November 9 (2nd Friday) - Howard Moskowtiz, President, Moskowitz Jacobs, Inc. "Selling Blue Elephants: How Experimentation & Consumer Insights Creates an Inventive Machine"
Dec. 21 – Chris Jaworski, Chief Knowledge Officer, TNS-Global, “Customer Satisfaction Research and the One-Number Controversy”
Visit our website at – www.mrcouncil.org
