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Even in a presidential election year when most legislators are “self (or party)-absorbed,” there are prevailing issues that require monitoring (and occasional lobbying) on behalf of research and the research industry.  

This presentation will review the ongoing legislative and regulatory issues CASRO’s Government and Public Affairs (GPA) program continues to watch, including privacy, do-not-call, auto-dialers, personally-identifiable information, data security, and outsourcing.  

 2008 also gives the CASRO GPA an opportunity to build our industry image and identity among government agencies and key state regulatory bodies.  In recent years, the research industry has strengthened its differentiation from marketing, sales, and advertising industries with such pronouncements as the FTC’s statement that “research is informational” and “research is not commercial speech.”  This distinction has supported our strategic position that the research industry, through strong self-regulation, meets or exceeds government restrictions imposed on other industries.   Recognizing that technology, globalization, and the internet are changing the research industry, the CASRO GPA is anticipating new legislative challenges.  This presentation will provide an outlook on some of these emerging regulatory threats and/or opportunities.

About our Speaker

Diane is President of the Council of American Survey Research Organizations (CASRO), with which she has been associated since 1979.   A key focus of CASRO and Diane’s tenure in the industry has been representing the interests of survey research businesses and the industry itself on federal and state legislation and regulations.  Lobbying initiatives were begun in CASRO and continue today in CASRO’s GPA. From 1992 to 2001, she was also the President of the Council for Marketing and Opinion Research (CMOR), which, at the time, was founded by AMA, ARF, CASRO, and MRA to address the industry initiatives of government affairs and respondent cooperation.  Today, she continues to provide leadership on legislative/regulatory issues in CASRO’s Government & Public Affairs program.

Diane Bowers is a member of ESOMAR’s Professional Standards Committee and represents CASRO on the Board of Advisors of the graduate programs in marketing research at Southern Illinois University, the University of Georgia, the University of Texas at Arlington, and the University of Wisconsin at Madison.  In addition, Diane is a past President of the Market Research Council (MRC) and the Research Industry Coalition (RIC).  
Join us with a guest on Friday, March 14th, 12 noon, at the Yale Club of New York.  To reserve your place, call the MRC office at (212) 481-3038 or email to: mgmtoffice@mrcouncil.org
Luncheon Details:

 

Meeting date:  Friday, March 14, 2008
Time: 12noon – 2:00pm

Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.
Luncheon fee: $60 for Members&Guests/$40 - Honorary Life Members

For Reservations: Call 212-481-3038 or Email to: www.mgmtoffice@mrcouncil.org
 

Just as a reminder – MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per season to maintain their membership status.
 

 MRC Luncheon Dates - Spring 2008:
Jan. 18 - Michael Holmes, PhD, Assoc. Dir., Insights & Research, Ctr. for Media Design at Ball State Univ. & Jim Spaeth, Founding Partner, Sequent Partners, “Highlights from Ball State Univ. Media Studies”

February 8 - Jonathan Carson, President, Buzz Metrics, “The ROI of Consumer-Generated Media”

March 14 – Diane Bowers, President, CASRO “An Update on Research, Regulation & Privacy”
April 18 – Kathy Frankovic, Director of Surveys, CBS News
May 16  - Josh Chasin, Chief Research Officer, comScore, “The World Wide State of the Internet”
June 20 - Annual Hall of Fame Awards 

MRC Luncheon Dates – Fall 2007:

September 21 - Mainak Mazumdar, Chief of Measurement Science, Nielsen Online

October 19 - Madelyn Hochstein, President, DYG Inc., “A Social Climate Perspective on Consumer Behavior”
November 9 (2nd Friday) - Howard Moskowtiz, President, Moskowitz Jacobs, Inc. "Selling Blue Elephants: How Experimentation & Consumer Insights Creates an Inventive Machine"
Dec. 21 – Chris Jaworski, Chief Knowledge Officer, TNS-Global, “Customer Satisfaction Research and the One-Number Controversy”
Visit our website at – www.mrcouncil.org
