MARKET RESEARCH COUNCIL
Luncheon Program
 Friday, March 20th, 2009
12 Noon - 2:00pm
at the
The Yale Club of New York City
”Agent Based Modeling”  
Bruce Tedesco
  Chief Research Officer 
OTX

In the current world of consumer activity it can be difficult to sort out the impact of brand messaging from user conversation.   The dynamic nature of all messaging, social network memberships, informal discussion, and layered media access present a challenge to fully understanding how best to track consumer behavior and maximize resources available to affect that behavior.

Agent Based Modeling (ABM) shows promise as a fresh method to reflect realistic simulations of an actual marketplace.  Bruce will share the structure and results of an ABM calibrated to the entertainment industry.  You can watch 1,000,000 artificial consumers make choices from watching TV, playing video games, or going to the movies 

Come and discuss whether these artificial consumers can replace real survey respondents! 
About our Speaker 
Bruce Grey Tedesco joined OTX as Chief Research officer in April 2007 and created a new division - - - MSI (Marketing Science and Innovation).  Bruce brings over thirty years of experience to OTX, specializing in designing measurement and monitoring systems based on the application of advanced technology to marketing data. 

Bruce has pioneered the use of complexity science neural networks and artificial intelligence as a resource for market researchers.  Over the past thirty five years, Mr. Tedesco has designed analytic models for monitoring, forecasting and measuring systems for a variety of multi-national firms in the entertainment, consumer packaged goods, financial services, telecommunications, retail, and petroleum industries.

He has advised a vast array of clients including Fox, Kraft Foods, Condé Nast Publications, The Coca-Cola Company, McDonald's Corporation, Campbell Soup Company, and Shell Petroleum.

In 2004 Bruce presented new methods for ROI modeling at the Annual ARF Conference.  One of his ESOMAR papers: Artificial Life Simulations for Marketing Strategy was awarded the “John Samuels Award” for “Best Presented Paper”.

Since entering the marketing field in 1970 at 20th Century-Fox Film Corp., Mr. Tedesco has been at the forefront of a number of innovations.  They include: tracking moviegoer awareness of new feature film releases (1973), using neural networks as an analysis tool in market research (1991), and presenting the very first application of agent based modeling to consumer understanding (1997). 
Luncheon Details:
Meeting date:  Friday, March 20th, 2009
Time: 12noon – 2:00pm
Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.
Luncheon fee: $60 for Members & Guests;   $40 - Honorary Life Members

For Reservations: Call 212-481-3038 or Email to: www.mgmtoffice@mrcouncil.org
 Reminder: MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per program year to maintain their membership status.
MRC Luncheon Dates & Speakers– Fall 2008
September 19 - Arthur Kover, PhD, Fordham Univ., Business School 
October 17 - Horst Stipp, Sr. VP, Strategic Insight & Innovation, NBC Universal
November 21 - Joan Treistman, President, The Treistman Group
December 12 – Jeni Chapman, EVP, TNS Brand & Communications
 ============
MRC Luncheons Dates - Spring 2009
January 23 – Gary Langer, Director of Polling, ABC News and
Humphrey Taylor, Chairman, Harris Interactive
February 20 – Betsy Frank, Chief Research and Insights Officer, 
TIME, Inc. Media Group
March 20 – Bruce Tedesco, Chief Research Officer, OTX
April 17
May 15
June 19 - Hall of Fame Awards Luncheon 
