To:
MRC Members

Fr:
Executive Committee

Re:
November 17, 2006 Luncheon Meeting Notice – RSVP to mgmtoffice@mrcouncil.org
Join us on, Friday, November 17, 12 noon, at the Yale Club for a presentation by Rob Jayson, Sr. Vice President, Director of Touchpoints Strategy, Zenith Media.

“The Role of Communications Planning" 


What do we mean by 'holistic' communication planning at a media agency?  
Communication planning's role is to identify to bottle necks in the consumer pathway to purchase and then to overcome them.  This can only be achieved by a top-down view of the consumer - brand relationship that encompasses every consumer contact with the brand.  
The communication planner deals in consumer response metrics, not media metrics:  Emotional bonding and engagement rather than exposure.   It also means the communication planner has to be able to compare the relative values of a direct mail contact to social network brand recommendation to a TV ad exposure.  It's juggling the value of apple and oranges.

Please join us with a colleague for what will be a highly informative presentation.
About Rob Jayson

Rob is the Senior Vice President, Director of Touchpoints Planning, at Zenith Media. In this newly created role, he will develop Zenith Media’s communication planning product to incorporate all brand, consumer, and media research and data sources. Key task is to enhance the integration of ZO’s proprietary channel planning Touchpoints tool into holistic channel planning product. 

Mr. Jayson has also served as Senior Vice President, Director of Corporate Strategic Resources at Initiative Media, and most recently, a Founding Partner at Marketing Accountability Partnership (MAP).

Luncheon Details:

Meeting date:  Friday, November 17, 2006
Time: 12noon – 2:00pm

Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.


Luncheon fee: $60 for Members&Guests/$40 - Honorary Life Members

For Reservations: Call 212-481-3038 or Email to: www.mgmtoffice@mrcouncil.org
Just as a reminder – MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per season to MAINTAIN THEIR MEMBERSHIP STATUS.

MRC Luncheon Dates – Fall 2006:

September 15 - Ed Keller, President, Keller Fay Group, “The Most Talked About Brands in America:  

How to Become One of Them”
October 27 - Paul Donato, Nielsen Media Research, “Nielsen’s Anywhere, Anytime Media Measurement”


November 17 – Rob Jayson, SVP, Director, Touchpoints Strategy, Zenith Media, “The Role of Communications Planning”

December 8 - Burr Brown, Harrison Group Inc., “Understanding The Super Affluent”
Visit our website at – www.mrcouncil.org

