MARKET RESEARCH COUNCIL
LUNCHEON PROGRAM

 

October 19, 2007 

“A Social Climate Perspective on Consumer Behavior”
Presentation by

MADELYN HOCHSTEIN 

President and Co – founder, DYG, Inc.

DYG, Inc. is the research firm founded by Dan Yankelovich and Florence Skelly in 1986. DYG SCAN is the firm’s syndicated trends tracking service which, since 1987, has provided insight on social, consumer and demographic trends to major corporations and advertising agencies. 

Madelyn Hochstein, President and one of the co – founders of DYG, will take us through the SCAN methodology, some observations on how trend research is being used today and a review of several critical new trends as examples of how tracking changes in values and attitudes leads to insight into the social climate and consumer behavior; the trends include:

· The Valuable Life Goal: the importance of meaning and significance in post 9//11 America

· Parentensity: when child – centeredness and a heightened belief in economic and physical risk collide

· InEquality of Opportunity: upward mobility redefined for a Have/Have Not Society

 

Ms. Hochstein, a MRC member, is also a co-founder and Chairman Emeritus of the Issues Management Association and a past member of the Board of Governors of DINFOS, the Defense Information School. Ms. Hochstein holds a Master’s degree in Economic Theory from the University of Pennsylvania.

Join us with a guest on Friday, October 19, 12 noon, at the Yale Club of New York.  To reserve your place, call the MRC office at (212) 481-3038 or email to: mgmtoffice@aol.com   

 
Luncheon Details:

 

Meeting date:  Friday, October 19, 2007
 

Time: 12noon – 2:00pm

 

Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.


Luncheon fee: $60 for Members&Guests/$40 - Honorary Life Members

For Reservations: Call 212-481-3038 or Email to: www.mgmtoffice@mrcouncil.org
 

Just as a reminder – MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per season to maintain their membership status.
 

 

MRC Luncheon Dates – Fall 2007:

September 21 - Mainak Mazumdar, Chief of Measurement Science, Nielsen Online

October 19 - Madelyn Hochstein, President, DYG Inc., “A Social Climate Perspective on Consumer Behavior”
November 9 (2nd Friday) - Howard Moskowtiz, President, Moskowitz Jacobs, Inc. "Selling Blue Elephants: How Experimentation & Consumer Insights Creates an Inventive Machine"
Dec. 21 – Chris Jaworski, Chief Knowledge Officer, TNS-Global, “Customer Satisfaction Research and the One-Number Controversy”
MRC Luncheon Dates - Spring 2008:
Jan. 18th - Michael Holmes, PhD, Assoc. Dir., Insights & Research, Ctr. for Media Design at Ball State Univ. & Jim Spaeth, Founding Partner, Sequent Partners

February 8 - Jonathan Carson, President, Buzz Metrics

March 14 – Diane Bowers, President, CASRO “An Update on Research, Regulation & Privacy”
April 18 – Kathy Frankovic, Director of Surveys, CBS News
May 16
June 20 - Annual Hall of Fame Awards 

Visit our website at – www.mrcouncil.org



 

 

 

 

