MARKET RESEARCH COUNCIL

Luncheon Program

Friday, October 16, 2009
12 Noon - 2:00pm
at the
The Yale Club of New York City
“Quantitative Anthropology: How It Can Influence Marketing Innovation”
with 
Douglas Haley
Marketing and Research Consultant
Doug Haley will discuss marrying new database technology with customer attitudinal information to provide the unique insights that can power marketing innovation. 
Over the past three years, Doug has designed and built a research system for conducting quantitative anthropology using fixed and mobile cameras placed in hundreds of consumers’ homes.  Daily video feeds and social network “blogs” become the foundation of a database of everyday consumer behavior. 
Doug will show how advanced neural pattern analysis tools extract behavior-based marketing opportunities from these data.  

 

About our Speaker 

Doug has over 30 years experience designing, conducting and innovating strategic research for blue-chip marketing corporations world-wide.  He is a veteran researcher who began his career at General Foods and was head of research at Nestle.  Doug was managing Partner at Yankelovich Partners and Chief Knowledge Officer at Harris Interactive.  

Luncheon Details:

Meeting date:  Friday, October 16, 2009
Time: 12noon – 2:00pm

Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.
Luncheon fee: $60 for Members & Guests;   $40 - Honorary Life Members

For Reservations: Call 212-481-3038 or Email to: mgmtoffice@mrcouncil.org
 Reminder: MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per program year to maintain their membership status.

September 18 
Ian Lewis, Cambiar 
“Ten KPIs for Transforming Research Dept.”
October 16 
Douglas Haley 
“Quantitative Anthropology”
November 13 
Diane Bowers, CASRO
“State of the Market Research Industry”
December 11 
Holly Jarrell, GfK Custom Research &
Allyson Clarke, Manning Selvage & Lee

“Best Practices for Global Research Studies”

January 15
Ann Clurman, The Futures Group (formerly Yankelovich)
“Overview of Key Consumer Trends..”

February 19 
March 19 

April 16 
May 21
June 19 
Annual Hall of Fame Awards Luncheon
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