MARKET RESEARCH COUNCIL
Kicks off the 2007-08 Season 
 

September 21, 2007 
12:00 noon - Registration/Networking
12:30 Lunch
1:00pm Program
at the
Yale Club of New York
E. 44th Street & Vanderbilt Avenue
 

with 
 

Mainak Mazumdar, Chief of Measurement Science 
Nielsen Online

 

Counting People versus Computers:  Web Measurement Challenges

The Internet is touted as the most measurable medium.  While we can debate whether this is true or not, most practitioners agree – unlike other mediums – the medium has given rise to a healthy menu of measurement techniques.  Competing counting techniques are well and good, supporting the open and competitive aspect of the Internet.  Yet, the multiple metrics are raising more questions than answering them.  

The challenge is sorting out what these metrics mean and how and when they can be used in business decisions.  One of the most debated metric is the Audience metric for media measurement.  Are we counting people (audience) or computers (browsers)?  Is browser (or cookie) a good surrogate for people?  What happens when we delete or do not accept cookies?  As captured in the 1996 New Yorker Cartoon, do we know who is surfing?  Most important question for the advertisers is whether the ads are delivered to its target audience (or machines such as bots etc.). 

The debate on the merits of Panel-based and Server/ Browser-based measurement methods attempts to answer these questions.  Nielsen Online offers both Panel and Server/ Browser based measurements to the marketplace and is uniquely positioned to dispel the confusion surrounding the topic.   

In this presentation, I will address the following topics:

· The key differences of Panel and Server/ Browser based measurement

· Merits of each measurement technique and when/ how to use the metrics

I will share analyses done in the US and Europe on the metrics and discuss Best Practices.

Mainak Mazumdar, Chief of Measurement Science, Nielsen Online

Mainak Mazumdar is the chief of measurement science at Nielsen Online, a global leader in Internet media and market research. He is a recognized expert in marketing, advertising and media measurement methodologies, and an innovator in the application of traditional market research techniques to the online world.   

At Nielsen Online, Mr. Mazumdar is responsible for media products, audience measurement panels and all aspects of methodology in the U.S. and EMEA, including Panel-Server data integration and the integration of RDD panels with panels recruited online.

Prior to Nielsen Online, Mainak held senior research and product management positions at NPD/Jupiter Media Metrix, DoubleClick, Millward Brown and VNU. 

Mr. Mazumdar frequently speaks about audience measurement and advertising research at industry conferences including ESOMAR, ARF, and IAB.  Mainak is currently a member of Advisory Board of Mmetrics, a mobile measurement company.  He also serves in key IAB and ARF Industry committees.  His expertise is also in high demand from news outlets such as CNBC and CNN, as well as publications including New York Times, USA Today and The Industry Standard.

Mr. Mazumdar holds a B.A. in Economics and International Relations from Universitaire American in Switzerland, and both an M.A. in Demography and Sociology and a Ph.D. in Demography from Brown University.

Please come and join us with a guest on Friday, September 21st., 12 noon, at the Yale Club.  To reserve your place, call the MRC office at (212) 481-3038 or email to: mgmtoffice@aol.com   

 

Luncheon Details:

 

Meeting date:  Friday, September 21, 2007
 

Time: 12noon – 2:00pm

 

Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.



Luncheon fee: $60 for Members&Guests/$40 - Honorary Life Members

For Reservations: Call 212-481-3038 or Email to: www.mgmtoffice@mrcouncil.org
 

Just as a reminder – MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per season to 
MAINTAIN THEIR MEMBERSHIP STATUS.
 

 

MRC Luncheon Dates – Fall 2007:

September 21 - Mainak Mazumdar, Chief of Measurement Science, Nielsen Online

October 19 - Madelyn Hochstein, President, DYG Inc. 
November 9 (2nd Friday) - Howard Moskowtiz, President, Moskowitz Jacobs, Inc. "Selling Blue Elephants: How Experimentation 
   & Consumer Insights Creates an Inventive Machine"
Dec. 21
MRC Luncheon Dates - Spring 2008:
Jan. 18th - Michael Holmes, PhD, Assoc. Dir., Insights & Research, Ctr. for Media Design at Ball State Univ. 

    & Jim Spaeth, Founding Partner, Sequent Parners

February 8 - Jonathan Carson, President, Buzz Metrics

March 14
April 18
May 16
June 20 - Annual Hall of Fame Awards 

Visit our website at – www.mrcouncil.org



 

 

 

 

