MARKET RESEARCH COUNCIL
LUNCHEON PROGRAM

April 18, 2008

“Polling Lessons from the 2008 Primaries: 

Have We Learned Anything?”

Presentation by

Kathleen A. Frankovic 

Director of Surveys and Producer 

CBS News 

This election campaign (like all of them) has highlighted issues for public opinion research.  But 2008 has brought new concerns: how to accurately measure shifting preferences in a sped-up and intense primary competition, how to assess the interplay of race and gender, and how to manage research methods in an era of public scrutiny.  

What have we learned from the 2008 primary polling experience?  And whatever happened in New Hampshire anyway?
 About our Speaker

KATHLEEN A. FRANKOVIC is Director of Surveys and Producer for CBS News.  She manages the CBS News Survey Unit, which designs and carries out all CBS News and CBS News/New York Times polls.   Since 1996, she has been a Senior Producer for CBS News election broadcasts, and since 2002, she has led the team which projects results of U.S. national and state elections for CBS News.  

After the 2000 election, she was a member of the special three-person panel to recommend changes in CBS News Election Night coverage.   

Frankovic is a co‑author of The Election of 1980, The Election of 1992, and The Election of 2000 (all published by Chatham House), and has published many articles on elections and public opinion, include "Sex and Politics: New Alignments, Old Issues," one of the first academic analyses of the gender gap.  Most recently, she has written chapters about election polling for the Market Research Handbook (Wiley, 2007) and The SAGE Handbook of Public Opinion Research (Sage, 2008).  She also wrote on women and public opinion polls for Voting and the Gender Gap (Illinois, 2008).  She speaks and writes extensively about the development and use of polling by newspapers and television.  Frankovic now has a weekly column “Poll Positions” on cbsnews.com: http://www.cbsnews.com/sections/opinion/pollpositions/main501863.shtml
Frankovic received an A.B. from Cornell University, and a Ph.D. in political science from Rutgers University.  Frankovic has been President of both the World Association for Public Opinion Research and the American Association for Public Opinion Research.  She has been a recipient of the Outstanding Achievement Award from AAPOR New York Chapter.  She is a member of the Market Research Council, a trustee of the National Council on Public Polls, a member of the Advisory Board of the University of Michigan’s Institute for Social Research and the Survey Research Institute at Cornell University.   
Please join us with a guest on Friday, April 18, 12 noon, at the Yale Club of New York.  To reserve your place, call the MRC office at (212) 481-3038 or email to: mgmtoffice@mrcouncil.org
Luncheon Details:

 

Meeting date:  Friday, April 18, 2008
Time: 12noon – 2:00pm

Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.
Luncheon fee: $60 for Members&Guests/$40 - Honorary Life Members

For Reservations: Call 212-481-3038 or Email to: www.mgmtoffice@mrcouncil.org
 

Just as a reminder – MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per season to maintain their membership status.
 

 MRC Luncheon Dates - Spring 2008:
Jan. 18 - Michael Holmes, PhD, Assoc. Dir., Insights & Research, Ctr. for Media Design at Ball State Univ. & Jim Spaeth, Founding Partner, Sequent Partners, “Highlights from Ball State Univ. Media Studies”

February 8 - Jonathan Carson, President, Buzz Metrics, “The ROI of Consumer-Generated Media”

March 14 – Diane Bowers, President, CASRO “An Update on Research, Regulation & Privacy”
April 18 – Kathy Frankovic, Director of Surveys & Producer, CBS News, “Polling Lessons from the 2008 Primaries: Have We Learned Anything?”
May 16  - Josh Chasin, Chief Research Officer, comScore, “The World Wide State of the Internet”
June 20 - Annual Hall of Fame Awards 

MRC Luncheon Dates – Fall 2007:

September 21 - Mainak Mazumdar, Chief of Measurement Science, Nielsen Online

October 19 - Madelyn Hochstein, President, DYG Inc., “A Social Climate Perspective on Consumer Behavior”
November 9 (2nd Friday) - Howard Moskowtiz, President, Moskowitz Jacobs, Inc. "Selling Blue Elephants: How Experimentation & Consumer Insights Creates an Inventive Machine"
Dec. 21 – Chris Jaworski, Chief Knowledge Officer, TNS-Global, “Customer Satisfaction Research and the One-Number Controversy”
Visit our website at – www.mrcouncil.org
