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In 1996, the United States accounted for over two thirds of the world’s online population.  Today almost 80% of the online population originates from outside the US, with Internet access in countries like China and India growing rapidly.  How are people using the Internet today?  How does it vary by country, and by region?  What might we be able to learn about media, technology, and ourselves from a global look at Internet usage?

comScore tracks Internet usage worldwide, with panelists in over 170 countries and reporting geographies comprising 37 individual countries, global regions, and the entire world.  

In this presentation comScore Chief Research Officer Josh Chasin will share some of the findings from their recent Global State of the Internet report, and some insights into where we have been—and maybe, where we’re going.

About our Speaker 

Josh Chasin joined comScore as Chief Research Officer in May 2007.  Prior to that, he owned and operated a media research consultancy, Warp Speed Marketing, whose clients included Arbitron, Scarborough, comScore, Simmons, the Online Publishers Association, the Traffic Audit Bureau, and Project Apollo.

Josh spent 17 years at Arbitron where he worked in the Statistical Services department and the Advertiser/Agency group before rising to Vice President, Marketing for New Ventures in 1993.  He is a past president/CEO of the Simmons Market Research Bureau and of Northstar Interactive, an early online research company.

In his career, Josh has been involved in the development, management and oversight of audience measurement services for TV, radio, newspapers, magazines, out-of-home, and the Internet.  He belongs to a number of industry councils and organizations, and is a member of the Steering Committee of the ARF’s Online Research Quality Council.  He is also a regular contributor to Mediapost’s Online Metrics Insider column.

Join us with a guest on Friday, May 16, 12 noon, at the Yale Club of New York, E. 44th Street & Vanderbilt Avenue – 18th Floor.  To reserve your place, call the MRC office at (212) 481-3038 or email to: mgmtoffice@mrcouncil.org
Luncheon Details:

 

Meeting date:  Friday, May 16, 2008
Time: 12noon – 2:00pm

Where: Yale Club of New York, E. 44th St. & Vanderbilt Ave., 18th Fl.
Luncheon fee: $60 for Members&Guests/$40 - Honorary Life Members

For Reservations: Call 212-481-3038 or Email to: www.mgmtoffice@mrcouncil.org
 

Just as a reminder – MRC Active Members MUST ATTEND AT LEAST FOUR (4) luncheon meetings per season to maintain their membership status.
 

 MRC Luncheon Dates - Spring 2008:
Jan. 18 - Michael Holmes, PhD, Assoc. Dir., Insights & Research, Ctr. for Media Design at Ball State Univ. & Jim Spaeth, Founding Partner, Sequent Partners, “Highlights from Ball State Univ. Media Studies”

February 8 - Jonathan Carson, President, Buzz Metrics, “The ROI of Consumer-Generated Media”

March 14 – Diane Bowers, President, CASRO “An Update on Research, Regulation & Privacy”
April 18 – Kathy Frankovic, Director of Surveys & Producer, CBS News, “Polling Lessons from the 2008 Primaries: Have We Learned Anything?”
May 16  - Josh Chasin, Chief Research Officer, comScore, “The World Wide State of the Internet”
June 20 - Annual Hall of Fame Awards 

MRC Luncheon Dates – Fall 2007:

September 21 - Mainak Mazumdar, Chief of Measurement Science, Nielsen Online

October 19 - Madelyn Hochstein, President, DYG Inc., “A Social Climate Perspective on Consumer Behavior”
November 9 (2nd Friday) - Howard Moskowtiz, President, Moskowitz Jacobs, Inc. "Selling Blue Elephants: How Experimentation & Consumer Insights Creates an Inventive Machine"
Dec. 21 – Chris Jaworski, Chief Knowledge Officer, TNS-Global, “Customer Satisfaction Research and the One-Number Controversy”
Visit our website at – www.mrcouncil.org
